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Your Goals in Web3

What type of Community works best to meet your brand goals in
web3?

Reasons for NFT use and Low Engagement Vs High Engagement
Communities



Deciding your Web3 Goals M

*Reason and manner of deployment change community goals
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What type of community? M

*Matching engagement level of your community to brand/project goals
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The Right Social
Media

The importance of having the proper place for your community to
gather and engage.

The common denominator, an effective and appropriate discord
build.



Etfective Social Media Strategy M

*Project Centric Socials
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Building a Discord M

*A powerful tool in Web3
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. Attracting ana
- Onboarding Users




Utility, Marketing, and Hype M

Utility/Art Balance
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Utility, Marketing, and Hype M

Marketing Push
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Who do | tell first??




Utility, Marketing, and Hype M

“The Hype Campaign”
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- Congrats! You have
a Community!
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If you can keep it.

Preparation is everything when capturing and maintaining your

Web3 Community.
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Welcome Home! M

Planning is Everything
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